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Copyright at work:
understanding how to use copyright

works for business

Lisa Hill
Senior Licensing Consultant,
Copyright Agency
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Copyright and content creators
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Copyright is absolutely
essential to what | do.”

Chris Swain
Photographer and Copyright Agency member
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KEY PRINCIPLES
AND MY THS




Core copyright principles

1. Automatic protection for 2. Bundle of
a range of material (text, rights controlled
images, movies, music) by the rights
holder
=1 GAN
= “©
3. Federal Legislation 4. International treaties 5. Six year statute
to protect harmonize set a framework for of limitation

& innovate copyright globally
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MYTH 1

If it’s on the Internet,
anyone can use it.
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FACT 1

Copyright still exists
on the Internet.

Most websites contain
a copyright notice or
Information about
terms of use.
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MYTH 2

If | pay someone to
create something for
me | own the copyright.
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FACT 2

If the content creator is on staff and the
work is created as part of their job usually
their employer owns the copyright.

If the content creator is a freelancer then
they usually retain copyright unless the
contract specifies otherwise. For example,
photos taken for a particular campaign
might not be able to be used for another
purpose without asking first.
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| can use other
people’s work as
long as | credit them.
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Crediting the copyright owner
relates to moral rights. The
economic rights also need to be
addressed. Depending on how
you're using the work the creator
might only want a credit, but they
might want a payment too.
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MYTH 4

| don’t need permission
If | copy less than 10%
of a work.

COPYRIGHTAGENCY



FACT 4

Using even a very small part of
someone else’s work can require
permission if that part is an
Important or integral part and
was the result of skill and time.
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MYTH 5

The story is about us, Is
based on our press release,
or we advertise with that
publisher — so we have

an implied licence.
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FACT 5

While you do own copyright
In your own press release,
you do not automatically
have any rights to a news
article that is based on the
press release.
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Most works are covered by copyright

* Text
— books, journal articles, reports, webpages, newspaper articles

 Images
— photographs, artistic works, graphs, infographics
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Examples of permissions required

« Attributions & Credits

Cover credits left to right from top:
Publisher Jill Eddington, photo: David COPYRIGHT Y e
Kelly. Artist Amanda Marburg, photo:
Olivia Tran. Artist Criss Canning,

photo: Bryan Sun. Author Alice Pung,

Journalist Linton Besser, photos:

Olivia Tran. Publisher Tracy Marsh,

photo: Sam Roberts. Author Maxine

Beneba Clarke, photo: Olivia Tran.

Author Melissa Lucashenko, photo:

David Kelly. Artists Adam Hill (aka

Blak Douglas) and Reg Mombassa,

photos: Nick Cubbin. Producer Luke

Jurevicius, photo: Sam Roberts. Book Publisher

© 2017 Copyright Agency Members I Author
and licensees may use text. Permission

should be sought from the Copyright

Agency for the use of images.

* Rights holder
edg.
photographer

 Subject person

- Campaign
or forever
permissions?

IArtworks’
rights holder
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Examples of permissions required
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Licensing at work
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+ Telstra
« Photographer
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Attributions & Credits

Michelle Kelly’s artwork Fairy Ring was made possible
through a Cultural Fund grant of $16,000 to Guildhouse in
South Australia, to run The Collections Project. Guildhouse
: collaborates with Flinders University Art Museum on the
project, providing artists access to the museum’s
collections to create new work. Photo: Grant Hancock.
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In the Press — what you can/cannot include

« Using MMO - News articles  Charts
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GOOD COPYRIGHT
GOVERNANCE




Good Copyright Governance Framework

In a Good Governance panel organised

by the Association of Corporate Counsel

in Sydney last month, copyright licensing
was highlighted as one of a bundle of
governance measures companies
should be reviewing, as there can

be gaps in everyday practices.

Having the right Good Copyright Governance
framework in place for your organisation is
Indeed key to ensure employees legally
copy and share the third-party text and
Images they use on an everyday basis.
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Good Copyright Governance and your organisation

* |t is essential to ensure permission to
use copyright content is granted at all
times

- According to your needs, you can:

>> negotiate with individual copyright
owners

>> use a pay-per-use licensing solution

>> use a blanket licensing solution
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Good Copyright Governance and your organisation

1

At the end of the
day It comes down
to integrity”

Adam Benson

National Chair, Registered
Consultancy Group (PRIA’'s RCG) -
Director, Recognition PR and Write
Away Communication + Events
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Learn more at
copyright.com.au

Lisa Hill Level 11, 66 Goulburn Street COPYRIGHTAGENCY
02 9394 7746 Sydney NSW 200
0447220095 www.copyright.com.au

lhill@copyright.com.au



